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AMI Announces December Webinar

 
AMI’s December webinar hopes to help AMI Conference Vendor Members “exhibit like an expert!” The 
webinar titled Exhibit Like an Expert will focus on goals to maximize your return on investment. Taking 
place on December 7th from Noon - 1 PM, AMI marina members will also find the information useful for 
boat show exhibits. The webinar is free to all AMI Members.
  
AMI will host Susan Ratliff, an award-winning Exhibit Expert will present an exhibitor success seminar 
that will help you avoid costly mistakes, improve your company image, increase lead generation, sharp-
en your sales skills, and speed up your time to profitability. By focusing on critical areas like goal setting, 
promotion, display dynamics, lead generation, selling strategies, and effective follow-up, you will boost 
your boothmanship, build your brand, capture new customers, and increase your sales numbers at ev-
ery show.
  
Both the novice exhibitor and the seasoned veteran will find value from Susan’s step-by-step instruc-
tions, creative ideas and effective techniques illustrated by proven methods, real-world examples, and 
experiences from the show floor. For more information or to register, see here.

Blaze Destroys Mystic Marine 
Facility

According to local media outlets, firefighters in 
Mystic, Conn. yesterday evening responded to a 
large fire at Seaport Marine, which is situated the 
mouth of the Mystic River. The blaze was intensi-
fied by howling winds, which thwarted firefighting 
efforts for hours.

In addition to crews from Mystic and Norwich, 
Conn., the Old Mystic Fire Department responded. 
Two trucks established water supplies for fire at-
tack support and the OMFD Tower Ladder was set 
up for elevated master stream operations, accord-
ing to the OMFD Facebook page.

According to Norwich Firefighters Local 982, there 
were multiple buildings involved, at least three of 
which collapsed, and an undetermined number of 
boats were destroyed. The last crews on site left 
around 3:20 a.m., according to The Day.  

Oasis Marinas Signs Three New 
Management Contracts

Oasis Marinas  signed three new management 
contracts in October. “This past month was ex-
ceptional for us. We secured our first managed 
properties in both Indiana and Pennsylvania, while 
strengthening our footprint in New England,” said 
Matt Shipman, president of Oasis Marinas.

On October 1, the Oasis team began operations 
for the first time in the state of Indiana, at Doyne’s 
Marine. Located in Portage, Indiana, 45 minutes 
south-east of Chicago, Doyne’s is a large-scale ser-
vice and storage marina on the East Arm Little Calu-
met River. Doyne’s Marine is a 40-slip marina, with 
dry storage space for over 400 vessels. Doyne’s 
has a strong reputation as one of the area’s top 
service facilities, armed with trained technicians 
capable of servicing vessels of any size.

https://marinaassociation.org/ev_calendar_day.asp?date=12/7/2022&eventid=158
https://www.oasismarinas.com/
https://www.linkedin.com/company/25065426/
https://www.facebook.com/pages/Association-of-Marina-Industries/1385586385013432
https://twitter.com/marinaassoc/
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Mid-month, Oasis began operations at its first 
property in the Keystone State of Pennsylva-
nia. Kalyumet Campground, located in in Lucinda, 
two hours north of Pittsburgh, is a vast property, 
including over 150 campsites, a cabin rental, and 
a large tent camping area. Kalyumet boasts a va-
riety of family friendly activities on-site, such as a 
heated swimming pool, snack shack, interactive 
arcade, mini golf course, playground, laser tag, 
and virtual reality escape room.

To close out the month, Oasis Marinas signed an 
operational management contract with  Noank 
Shipyard  in Noank, Connecticut. This marks the 
fifth Oasis marina in the state, including near-
by Mystic Pointe Marina. Oasis started operations 
at the property on November 1. Newly owned by 
Epum Holdings, a real estate investment group, 
Noank Shipyard is at the intersection of the Long 
Island Sound and the Mystic River in Connecticut, 
near Mystic and New London. 

The marina features over 150 wet slips, a mooring 
field, 70-ton travel lift, fuel dock, boater’s lounge, 
a service department, and a restaurant on-site. 
Noank Shipyard can support vessels up to 200ft, 
offering indoor and outdoor winter storage from 
November through April.

MarineMax Partners with the 
American Cancer Society for 

Screening Awareness

On Wednesday, October 5,  MarineMax  joined 
the American Cancer Society’s national Power of 
Pink Day. Team Members from across the country 
went #PinkWithAPurpose to increase awareness, 
focus on cancer screenings, and encourage those 
who haven’t been screened yet to do so. Research 
proves that early detection saves lives—and 
MarineMax is committed to their team members’ 
and customers’ health and wellness. 

Beth Garland, SVP of People Strategy at Marine-
Max comments, “We work every day to provide 

resources for our team members that promote 
a healthy lifestyle.  Getting screened  for cancer 
should be an annual ritual for all of us, but espe-
cially those in the boating industry that are more 
prone to sun exposure, which can be a cancer risk. 
While we wore pink in representation of breast 
cancer awareness, we encourage everyone to re-
view which screenings you are eligible for at your 
age and talk to your doctor to review options.” 

According to the  American Cancer Society, more 
than 20 million cancer screenings were missed 
from 2020-2021, and this year, more than 290,000 
people will be diagnosed with breast cancer. How-
ever, with early detection, lives can be saved. Over 
70 MarineMax stores and partners, including In-
trepid Powerboats, Cruisers Yachts, Northrop & 
Johnson, Nisswa Marine and SkipperBud’s partici-
pated in the #PinkWithAPurpose campaign. As a 
result, a $5,000 donation was made to the Ameri-
can Cancer Society to fund the mission which in-
cludes research, education, and patient and care-
giver services.

Grant Application for PFD Loaner 
Program Opens

The Sea Tow Foundation is accepting grant appli-
cations for its Life Jacket Loaner Program for the 
2023 boating season. Individuals or groups can 
apply to host a life jacket loaner station or restock 
an existing one.
 
“[This] was an exciting year for the foundation with 
the opening of our 1,000th life jacket loaner sta-
tion, and as the program continues to grow, the 
application process will become increasingly com-
petitive,” Gail R. Kulp, executive director of the Sea 
Tow Foundation, said in a statement.
 
The Sea Tow Foundation receives grant fund-
ing from the Sport Fishing Restoration & Boating 
Trust Fund (administered by the Coast Guard) to 
purchase PFDs and loaner stand building kits that 
can be distributed to organizations, agencies and 

https://kalyumet.com/
https://www.noankshipyard.com/
https://www.noankshipyard.com/
https://mysticpointemarina.com/
https://images.saymedia-content.com/.image/cs_srgb/MTkzNDY0NDU3MzMzMDU3MjEz/seatow.pdf
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businesses. Grant applications will be accepted 
through Feb. 1.
 
Click here to apply. 

NMMA Canada President Steps 
Down

The National Marine Manufacturers Association 
today announced that NMMA Canada president 
Sara Anghel is leaving after nearly 15 years with 
the organization. She recently accepted a position 
as president/CEO for the Greater Toronto Hotel 
Association.

“Sara has been a valued member of the NMMA 
leadership team with a long list of accomplish-
ments throughout her tenure,” Frank Hugelmeyer, 
NMMA president, said in a statement. We thank 
her for her many years of service, leadership and 

impact and wish her well as she embarks on her 
next adventure.”

Anghel began her career at NMMA as vice presi-
dent of Government Affairs for NMMA Canada 
before becoming president of the organization. 
She will remain with the NMMA through Dec. 7.

During her time with the association, Anghel 
played a significant role in advancing the organiza-
tion’s advocacy efforts in Canada. She was instru-
mental in securing the removal of the retaliatory 
tariffs on boats in Canada and the industry’s uni-
fied response to Canada’s proposed luxury tax. 
Anghel also created the first Recreational Boating 
Day on Parliament Hill to bring industry issues to 
parliamentarians each year.
 
She was elected as the first female president of 
the International Council of Marine Industry Asso-
ciations (ICOMIA). Additionally, Anghel was named 

https://www.boatingsafety.com/page/2023-grant-application
https://images.saymedia-content.com/.image/cs_srgb/MTkzOTI5NjYzNzYyOTMzNDI1/1_nmma-canada.pdf
http://www.boatoutfitters.com
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the 2019 Darlene Briggs Woman of the Year, re-
ceived Boating Ontario’s President’s Award and 
served as chair of the National Recreational Boat-
ing Advisory Council for more than six years.
 
“It is with a very heavy heart that I have decided 
to leave NMMA to pursue a new opportunity. Ev-
ery single day of the last 15 years has been enjoy-
able and rewarding. I am thankful to have had the 
honor and privilege to represent the recreational 
boating industry across North America and the 
world,” said Anghel. “The friends and colleagues 
I have met along the way have been so support-
ive and these relationships will last a lifetime. I will 
miss the industry and the amazing people dearly.”
 
With the departure of Anghel, NMMA is forming 
a search committee and will be working with a 
Toronto-based search firm to find her successor. 
In the interim, NMMA Canada-related inquiries 
can be directed to Jim Wielgosz, NMMA’s director 
of Federal & Provincial Government Relations via 
email: jwielgosz@nmma.org.

Star Brite Names New Leadership

OneWater Marine/T-H Marine Supplies acquired 
accessories maker Star brite in August and this 
month named Gregor Dornau president of the com-
pany. Since the acquisition was completed, Dor-
nau has built a new leadership team from within. 
 

Erik Applegate will serve as executive vice presi-
dent; Eric Hahn will take over as senior vice presi-
dent of sales; Derick Cote will assume the roles of 
vice president of product, and Kouri Carey is now 
the new vice president of brand and marketing.

“I have always felt we have the best team in the en-
tire marine industry, and a lot of our success is due 
to the outstanding work of this group leading our 
sales and manufacturing efforts,” Dornau said in a 
statement. “When combined with our manufac-
turing team in Alabama, customer service, [and 
the] operations and finance teams here in Fort 
Lauderdale, I am confident we will have a winning 
organization for many years to come.”

Former Star brite president and CEO Peter Dor-
nau is stepping into a senior consultant role in the 
company’s European division. Marc Emmi, former 
senior vice president of sales, will join him as se-
nior consultant to the Star brite sales team in lieu 
of retirement.

Gregor Dornau has grown up at Star brite, hold-
ing various roles over the course of a career that 
has spanned more than 35 years. Most recently, 
he was executive vice president.

Applegate has been with Star brite for 10 years and 
has worked his way up to managing major retail 
and distribution accounts. Hahn has had a 12-year 
tenure at the company and will step into Emmi’s 
former senior vice president position, where he 

will manage all aspects of sales 
for Star brite in the marine and 
RV segments. Cote has more 
than a decade with Star brite and 
will manage the automotive divi-
sion. Carey has overseen creative 
direction and marketing for Star 
brite for more than five years 
and will continue to focus on the 
company’s branding.

Additionally, Star brite Europe 
has named Dan Sullivan director 
of business development.

mailto:jwielgosz@nmma.org
https://images.saymedia-content.com/.image/cs_srgb/MTkzOTA3MTkzNTY3NzgyMzg0/1_-starbrite-team.pdf
https://images.saymedia-content.com/.image/cs_srgb/MTkzOTA3MTkzNTY3NzgyMzg0/1_-starbrite-team.pdf
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     Legislation &     Legislation &
          Partnerships          Partnerships

Government Data Reports Outdoor 
Recreation Industry Generates 

Record Numbers

The U.S. Department of Commerce’s Bureau of 
Economic Analysis (BEA) has released economic 
data for 2021 showing the outdoor recreation in-
dustry’s impact on the U.S. economy. Outdoor rec-
reation generates $862 billion in economic output 
and 4.5 million jobs. This is the fifth consecutive 
year that BEA has released government data on 
this industry sector.

Key highlights from the 2021 data on the outdoor rec-
reation economy:

• $862 billion in economic output;
• 1.9% of GDP;
• 4.5 million jobs;
• Trips and travel coming back, record sales in 

many outdoor segments, manufacturing in-
creasing, as well as the drive to continue to 
recreate for quality of life allowed our industry 
to bounce back from the effects of COVID-19 in 
2020.

“The BEA data underscores how important it is to 
invest in public lands, waters and recreation infra-
structure from coast to coast and for recreation ac-
tivities of all types,” said Jessica Turner, president of 
the Outdoor Recreation Roundtable (ORR).  “From 
the creation of jobs and increased profit for small 
businesses in local economies, to larger boons to 
our national economy, this sector is a consistent 
driver, even in times of economic uncertainty. The 
strength of the outdoor recreation economy re-
flects what many in the industry have long known to 
be true: there are infinite benefits that come from 
more people spending time outdoors, and they’ll 
only grow with continued investment.”

“We have seen record growth in camping and 
boating over the past couple years, with millions 
of people enjoying RVs and boats to connect with 
family and friends, to relax and recharge, and to 
experience nature,” said Michael Happe, President 
and CEO of Winnebago Industries. “The record eco-
nomic impact in the BEA numbers demonstrates 
the collective power of our industry to help people 
discover and experience the tremendous benefits 
of the outdoor lifestyle. We continue to welcome 

By Eric KretschBy Eric Kretsch

Legislation & Partnerships continued on Page 10

http://www.spisfla.com
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an increasingly diverse group of new participants, 
so we look forward to maintaining this momen-
tum by developing recreation infrastructure and 
increasing access for all.”

“The latest BEA numbers are a testament to the 
power of outdoor recreation, and we are thrilled 
to see our industry’s economic impact grow,” 
said Chris Metz, CEO of Vista Outdoor Inc., the par-
ent company of 41 outdoor and sporting product 
brands. “This data shows that people continued 
to venture into the outdoors for health, wellness 
and adventure in record numbers last year as 
businesses across the industry worked to expand 
participation and bring more people into the out-
doors. The goal now: Build on that momentum. 
We will stay focused on increasing access to public 
lands, building more recreation infrastructure and 
growing participation across all outdoor activities.”

“This data solidifies what we have seen over our six-
ty-year history – that there is intrinsic value in the 
outdoors,” said Toby O’Rourke, President and CEO 
of Kampgrounds of America, Inc.  “Over 20 million 
new households started camping since 2020 with 
six in ten planning to continue. We are increasingly 
seeing camping and the outdoors vacation becom-
ing a preferred form of travel. The economic im-
pact of camping and the greater outdoor industry 

underscores how critical natural spaces are to our 
communities.  And, even more importantly, the out-
doors remain vital for overall health and well-being 
and in fostering connection to others.”

“The continued strength of the outdoor econo-
my is no surprise to the marine industry, where 
we continue to see incredible growth with new 
and younger customers taking to our brands 
each year,” said  Chris Drees, President of  Mer-
cury Marine, the world’s leading manufacturer of 
recreational marine propulsion engines. “We will 
continue to work closely with our partners in the 
outdoor recreational community to promote the 
benefits of being on the water.”

“Last year proved to be a year like no other for the 
outdoor recreation industry, and today’s Outdoor 
Recreation Satellite Account data release under-
scores the fact that boating and time spent on our 
nation’s waterways is a favorite American pastime,” 
said  Frank Hugelmeyer, president of the National 
Marine Manufacturers Association (NMMA) and cur-
rent Board Chair of the Outdoor Recreation Round-
table (ORR). “Since 2020, the recreational boating 
and fishing industry and outdoor recreation econo-
my at-large has led a national recovery, welcoming 
millions of families to experience the considerable 
health benefits of the great outdoors while being a 
vital economic contributor and job creator.” 

Legislation & Partnerships continued from Page 9
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AkzoNobel Reveals Biocide-Free 
Paint

Paint and coatings maker AkzoNobel this week 
announced the rollout of a biocide-free range 
of bottom paint products for the yacht coat-
ings business. The first product in the range 
is B-Free Explore. It includes silicone-polymer 
technology that the company says creates a 
smooth, slick surface that helps to reduce drag. 
 
According to AkzoNobel, hull fouling is controlled 
by preventing barnacles, slime and algae from 
forming bonds with the hull of the boat. Any or-
ganisms that do adhere can be simply wiped away 
by hand or water jet.

“We’ve developed high-performance technology 
which allows boaters to maintain a clean, smooth 
hull,” Simon Parker, director of AkzoNobel’s Ma-
rine and Protective Coatings business, said  in a 

statement. “It’s based 
on proven technology 
and exemplifies the rest-
less spirit of innovation 
which has been the cor-
nerstone of our interna-
tional brand for more 
than 140 years.”

B-Free Explore is created 
for recreational boats 
and can be applied to new hulls or over existing 
antifouling without the need for removing an ex-
isting antifouling coating. It makes it easier for 
boaters to upgrade from traditional coatings.

Because it’s biocide-free, B-Free Explore can also 
lead to a reduced carbon footprint. The product is 
currently being rolled out in Northern Europe and 
will be offered in Germany, the Netherlands, Swe-
den, Norway, Finland and Denmark in Jan. 2023. 

https://images.saymedia-content.com/.image/cs_srgb/MTkzODM4MjMzMzA0NDQyMzUy/1_akzonobelpaint.pdf
https://images.saymedia-content.com/.image/cs_srgb/MTkzODM4MjMzMzA0NDQyMzUy/1_akzonobelpaint.pdf
http://www.tryerc.com
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Spanish Operator Launches 

Construction Work on €8.5m Marina

Work begins on Spanish marina project
Spanish marina operator Calero Marinas is launch-
ing construction work on the Marina Jandía this 
month under an investment worth at least €8.5m 
(US$8.8m). Under the plan, the facility is to accom-
modate first craft in January 2024. 

Owing to the investment, a total of 310 berths are 
to be made available in Morro Jable, a town on the 
island of Fuerteventura which is part of Spain’s 
Canary Islands. The facility on the Atlantic Ocean 
shore is to host berths ranging between 6m (20ft) 
and 50m (164ft), according to the information ob-
tained by local daily Diario de Fuerteventura.

Speaking at a recent event, José Juan Calero, the 
chief executive of Calero Marinas, said that the 
marina project in Morro Jable “represents the es-
tablishment of an incredible destination for mari-
time tourism in the Canary Islands.” 

As part of the project, the marina operator plans 
to host five restaurants and other facilities next to 
the designed marina, according to Calero. 

Calero Marinas successfully bid for the facility in 
2014, but the company’s financial woes, combined 
with various issues related to environmental pro-
cedures, have delayed the project’s launch.

The Canary Islands are Spain’s southernmost au-
tonomous community, and have a population of 
about 2.2 million inhabitants.

Welsh Manufacturer Expands to the 
U.S.

A Welsh marine equipment manufacturer is on 
track to open a dedicated base in the U.S. with 
support from the Welsh Government. Makefast 
Group designs and manufactures equipment for 
the marine and safety industries, as well as sys-

tems for super yachts and luxury boats including 
retractable sunroofs, awning units, and bathing 
platforms.

The company is set to open its first American head-
quarters in Preston, Md. later this year. The com-
pany also plans on opening its own manufacturing 
plant in the U.S.

International sales currently account for 67% of 
Makefast’s trade – equating to £1.2m YOY growth 
- with the company exporting to over thirty coun-
tries from its factory in Mid Wales, including Italy, 
France, Brazil, Taiwan, and the U.S.

Chris Brown, Finance Director at Makefast UK, said: 
“Our presence in the USA has continued to grow 
during the pandemic, when boat sales increased 
as more people looked for solace from lockdowns 
on the water and spent less time traveling abroad. 
Demand for our products has surged and we saw 
the opportunity to increase our sales in the USA 
by opening an office there. We don’t see demand 
slowing down anytime soon and our new base will 
enable us to keep up with this pace and meet the 
growing order books of American boat builders.”

Chris added: “The USA has a large-scale marine in-
dustry and with the benefit of research support, 
we have been able to determine the best route 
into the market. Our products have been adapted 
to meet the needs of American customers – spe-
cifically the day boat clientele who we had estab-
lished would be a lucrative market. 

As we further developed the shade and other ma-
rine systems for day boats, we successfully se-
cured a contract with Pursuit Boats, a major lux-
ury American yacht and boat manufacturer, and 
US-based IAG Yachts, the name behind the 140ft 
luxury super yacht, ‘King Baby’, which installed a 
Makefast sunroof system. The luxury vessel can 
be chartered for $195k per week in the Bahamas. 
Recent success has resulted in new business with 
other American manufacturers such as Bertram 
Yachts and Boston Boatworks.”

Around the World continued on Page 14

https://marinaassociation.org/2022professionalmarinaresourceguide


14

Around the World continued from Page 13

Gosport, UK Marina Expansion - 
Phase Two Gets Underway

New ICMS floating concrete breakwater facilitates 
berthing expansion at Haslar Marina
Berthing at boatfolk’s Gosport-based Haslar Ma-
rina is being given a boost with the installation of 
a 70m wave attenuating breakwater in an exposed 
area of the marina.

As part of this two-phase project, pontoon and water 
access specialist, Inland and Coastal Marina Systems 
(ICMS) has designed and manufactured a bespoke 
floating concrete breakwater to reduce the wave cli-
mate in a particularly exposed section of the marina 
close to the entrance of Portsmouth Harbour.

Concrete breakwater units installed in position 
looking towards HMS Dolphin
The first phase is now complete and comprised the 
installation of two 60-ton 20m x 4m floating con-
crete breakwater units, carefully orientated to fit 
within the major reshaping of the marina which also 

involved realigning the green lightship, a prominent 
feature in this busy corner of the marina.

Extending the frontage of the marina, the protec-
tion this new fully serviced floating breakwater 
provides will enable Haslar Marina to create 45 
new berths in the main part of the marina, as well 
as act as berthing for larger boats and superyachts. 

“Over the last couple of years, as boating has 
boomed, demand for quality berthing across the 
UK has increased,” says Jon Challis, Sales Manager 
at ICMS. “With space tight in many marinas, they’re 
looking at using sites not previously used due to 
exposed conditions. This is where our floating con-
crete breakwaters come in.

“They are designed specifically to reduce waves 
to a level where sheltered and comfortable berth-
ing, either in a harbour or marina, can be provided 
– ensuring berth holders and visitors get a good 
night’s sleep.

“Combining high strength and flexibility, our con-
crete breakwaters are built to withstand severe 

Around the World continued on Page 15
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weather and wave action. Being fit for purpose 
does make the units heavy, which means they can 
be challenging to transport and manoeuvre, but 
working closely with the team at boatfolk, and ex-
perienced local marine contractor, Baker Trayte, 
the installation has been seamless. Haslar Marina 

now has the first phase of the protection it needs 
to expand its berthing facilities.”

Phase two is expected to start shortly, adding two 
15m x 4m floating concrete units to the breakwa-
ter – completing the full 70-metres of the wave at-
tenuation programme.

Lucas Shotts, Operations Director at boatfolk Ma-
rina Group, comments: “Since inception of the 
project and the initial site analysis and design, the 
team at Inland and Coastal have been superb in 
their input and assistance in achieving the right 
product within our budget.

“There has been a huge amount of detailed knowl-
edge shared between us which has resulted in the 
installation of a high quality and extremely effec-
tive floating breakwater in a harsh and busy envi-
ronment at one of our most important marinas. It 
has been a pleasure working with the great crew 
at Inland and Coastal and we have become a really 
strong team.”

https://peelholland.com/marina-insurance/
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